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LEVERAGING DATA TO DELIVER RELEVANT, TARGETED 
CONTENT THAT BUILDS BRAND LOYALTY

 BEYOND THE NUMBERS

MAKE CONTACT

Some say that today’s marketers are drowning in data, 

yet starving for information. Data is at the heart of all 

marketing initiatives, and corporations are increasingly 

relying on their data to learn about customers, invest in 

new products and services, adjust sales and marketing 

activities, and assess new market opportunities. The 

concept of creating relevant communication is becoming 

table stakes, and the marketers with the most targeted 

strategies will be the ones that win. 

According to Barb Pellow, Group Director of InfoTrends, 

“Service providers that are building out data-driven 

solutions that promote customer intimacy are 

strategically building a loyal client base.” In the  

Canon Solutions America-sponsored webinar entitled 

Data-Driven Marketing: What Corporations Want, What 

Consumers Demand!, presented by Printing Impressions 

DATA-DRIVEN MARKETING: WHAT CORPORATIONS WANT, WHAT CONSUMERS DEMAND

and Target Marketing magazines, Pellow discusses 

industry research suggesting that 99% of companies 

believe that some form of data is essential to marketing 

success. Furthermore, 57% of CIOs anticipate that the 

data that their organizations will need to handle will 

increase by 33% in the next 12 to 18 months. In addition, 

highly personalized color direct mail was found to 

generate a typical response rate of 6.5%, which is over 

three times higher than the usual response rate from 

non-personalized mail. 

Industry research suggests that 99%  
of companies believe that some form of 
data is essential to marketing success.

Darwill, Inc. was ready to explore how inkjet  
could complement their current printing services, 
so they chose the Océ ColorStream® 3500 color 
inkjet press to deliver more complex and secure 
direct mail pieces to their customers. Follow their 
journey in The Connection video series. 

VIEW EPISODE ONE: 
THE CONNECTION —  
PARTNERING WITH DARWILL
 

Corporations rely on data to learn about their 
customers and to assess the effectiveness of 
their marketing strategies. Customers expect 
quality interactions with companies in the form of 
relevant offers and personalized communications. 
Data-driven marketing is essential for both sides.

WATCH THE WEBINAR: 
DATA-DRIVEN MARKETING:  
WHAT CORPORATIONS WANT,  
WHAT CONSUMERS DEMAND! 

http://powerfulproductionprint.com
mailto:us.oceinfo@csa.canon.com
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DATA-DRIVEN MARKETING: WHAT CORPORATIONS WANT, WHAT CONSUMERS DEMAND (CONTINUED)

The challenge, Pellow confirms, is obtaining quality  

data. She states, “On average, U.S. respondents feel  

that 27% of their revenues are wasted due to inaccurate 

or incomplete customer/prospect data. Also, over 

a quarter of respondents believe that their data is 

inaccurate.” Managing quality data leads can enable 

businesses to enjoy increased profits. In this webinar, 

Pellow shares insights from InfoTrends’ research to 

reveal specifics about corporations’ and consumers’ 

preferences for data-driven marketing. She also  

explores how savvy service providers are turning  

quality data into insights and how marketing success  

is linked to these high-quality data insights. For  

example, a detailed understanding of customer  

behavior by channel, geography, and season can assist  

in developing long-term business strategies as well as 

short-term marketing and merchandising decisions.  

To be successful in today’s market, service providers 

must understand data mining and analytics. They also 

need to establish the right partnerships so they can  

help marketing executives with building out responsive 

and insightful campaigns. 

Joining Pellow in this webinar is Luke Heffron, Senior 

Vice President of Integrated Marketing at SG360°. 

Heffron shares how this Chicago-based firm is building 

teams to collaborate with marketing executives. 

Through its EMPIRICALinsights division, SG360°’s 

focus is on helping clients develop effective marketing 

programs that foster acquisitions as well as customer 

retention, win-backs, and loyalty. When it comes to 

achieving brand loyalty, the key is understanding the 

viewpoint of an individual customer while integrating 

communications across a variety of channels. 
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DATA-DRIVEN MARKETING: WHAT CORPORATIONS WANT, WHAT CONSUMERS DEMAND (CONTINUED)
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Figure 2:  
Data Drives  
the Content

     Analytical 
   Predictive Lifestyle
ViewPoint

       Behavioral
     Hand Raiser Purchase  
 Trigger Site/Store Visit

   Segmentation
Versioning Customization

Co
m

pl
ex

it
y

   Raw
Personalization

Intelligence

Heffron notes, “Data breaks down into two separate 

areas — process and content.” During the webinar, he 

shares real-life examples of how his company is applying 

data to create actionable campaigns for customers.

 

Join Pellow and Heffron as they share specific  

insights about what corporations want when it comes  

to data-driven marketing campaigns … and what 

consumers demand!  

VISIT POWERFULPRODUCTIONPRINT.COM 

Corporations rely on 
data to learn about their 
customers and to assess 
the effectiveness of their 
marketing strategies. 
Customers expect higher 
quality interactions with 
companies in the form 
of relevant offers and 
personalized communications. Data-driven 
 marketing is essential on both sides of the fence.

WATCH THE WEBINAR: 
DATA-DRIVEN MARKETING: WHAT CORPORATIONS 
WANT, WHAT CONSUMERS DEMAND! 

Get Connected. 
Canon Solutions America is committed to connecting with its customers to build a  
results-driven future in digital production printing technology. That connection extends  
to the end user through each unique application print service providers develop and print  
on behalf of their customers using Canon Solutions America technology. 

See this connection in action as customers share personal experiences of their relationship 
with Canon Solutions America. Click here to view the latest video in the series.

A NEW VIDEO SERIES FROM CANON SOLUTIONS AMERICA

http://www.powerfulproductionprint.com
http://pps.csa.canon.com/theconnection
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1-877-623-4969  
   us.oceinfo@csa.canon.com

QUESTIONS? 

 
ABOUT CANON SOLUTIONS AMERICA, INC.
Canon Solutions America provides industry leading enterprise, production, and large format 
printing solutions, supported by exceptional professional service offerings. With the technology 
offerings of the Canon and Océ brands, Canon Solutions America helps companies of all sizes 
improve sustainability, increase efficiency, and control costs through high volume, continuous 
feed, digital and traditional printing, and document management solutions. A wholly owned 
subsidiary of Canon U.S.A., Inc., Canon Solutions America is headquartered in Melville, N.Y. and  
has sales and service locations across the U.S. For more information on Canon Solutions America, 
please visit csa.canon.com.

 
PRODUCTION PRINT RESOURCE CENTER

Canon Solutions America helps you stay  
on the leading edge of our quickly changing 
 industry with free access to our robust 
Production Print Resource Center including:

• Customer videos • Webinars 
• Case studies • Press demos 
• White papers • Articles

VISIT PPS.CSA.CANON.COM

 BEYOND ACCLAIM

 UNLEASH INNOVATION
At Canon Solutions America, our history of award-winning products is inspired  
by our commitment to customers. With the Océ VarioPrint® i300 high-speed, 
sheetfed inkjet press, featuring ColorGrip technology and an enhanced ink set,  
you can print on a wider range of stocks, while delivering an outstanding color gamut. 
Or, for smaller spaces, the Océ ColorStream 3000 Z series is a slim, continuous  
feed inkjet press with the quality, speed, and reliability you need. Discover why  
Canon Solutions America has been recognized year after year.

877-623-4969    CSA.CANON.COM

VOTED “COMPANY  
TO WATCH” AT  

INKJET SUMMIT  
2016 FOR THE  

THIRD TIME

FREE
DOWNLOAD! 

HEAR FROM OUR CUSTOMERS. DOWNLOAD THE INKJET SUMMIT CASE STUDIES.  
VISIT PPS.CSA.CANON.COM/INNOVATION
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