
Businesses of all sizes are developing printed and digital 

content to reach, engage, and influence customers. Many 

organizations are offering content marketing pieces 

through digital publications for smartphones and tablets. 

Digital publishing platforms enable publishers and 

marketers to create a very rich content experience in a 

style that is familiar yet completely interactive for the 

end-user. 
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 BEYOND CONTENT

LIES QUALITY

Today’s publishers have the ability to deliver 
high-impact, interactive experiences to their end 
customers. Explore the digital media capabilities 
that can enhance the value of your printed 
communications.

READ THE WHITE PAPER: 
PUBLISHING CONTENT IN A  
MULTI-CHANNEL WORLD 

LEARN MORE. VISIT POWERFULPRODUCTIONPRINT.COM

According to a report entitled 2015 B2B Content 

Marketing Trends—North America by the Content 

Marketing Institute/MarketingProfs, 86% of business-

to-business (B2B) marketers are currently using content 

marketing. Furthermore, the most effective B2B 

marketers are allocating 37% of their total marketing 

budgets to content marketing. These marketers 

understand that B2B buyers want to obtain as much 

information as possible before they make a purchasing 

decision, and content marketing is key to delivering 

that information.

In the Canon Solutions America sponsored webinar 

entitled Delivering Content in a Multi-Channel World 

presented by Printing Impressions and Book Business 

magazines, InfoTrends Group Director Barb Pellow 

states, “Today’s savvy marketers want to implement 

The drive toward digital content is growing. With 
the introduction of newer, more flexible platforms, 
distributing high-quality information can be a 
more user-friendly experience for your prospects 
and customers. Learn more in this introduction 
into digital publishing for cross-channel media 
consumption.

WATCH THE WEBINAR: 
DELIVERING CONTENT IN A  
MULTICHANNEL WORLD

“Today's marketers are tasked with developing 
the right content to credibly engage decision-
makers, attract new prospects and position 

themselves as thought leaders.”  
Barb Pellow, InfoTrends   

QUESTIONS?   CALL US: 1-877-623-4969     EMAIL US: US.OCEINFO@CSA.CANON.COM 



DELIVERING CONTENT IN A MULTI-CHANNEL WORLD  (CONTINUED)

strategies that will generate growth for their businesses. 

They want to understand how they can use content more 

effectively to save money and increase profitability.” 

Today’s marketers are tasked with developing the 

right content to credibly engage decision-makers, 

attract new prospects, and position themselves as 

thought leaders. In addition, all of this content must be 

accessible anywhere, anytime to reach today’s on-the-go 

consumers. Many marketers have discovered that cross-

media communications spanning print, online, and mobile 

are the answer. 

In this webinar, Pellow shares industry data on book 

publishing trends and the drive towards digital content. 

She notes, “Book publishers in particular are seeing 

a dramatic shift as more and more consumers are 

reading books on digital devices. Meanwhile, marketing 

departments are embracing digital to enable more sales, 

support training, deliver information across a variety of 

channels, and produce multi-channel publications.” Pellow 

goes on to discuss the functions and benefits of digital 

publishing platforms in today’s marketplace.

Featured alongside Pellow is Paul DeHart, Co-Owner, 

President, and CEO of BlueToad, a digital publishing 

software vendor. As a market influencer, DeHart 

provides insights on the adoption of mobile in the 

publishing landscape, the consumption patterns of users, 

and the basics of an effective digital publishing strategy.

According to DeHart, there are four components of 

consumption—content, reach, promotion, and analysis. 

He asserts, “Ensuring that the reading experience is 

consistent and reliable across as many platforms as 

possible will enable you to leverage your content through 

social media, emails, smartphones, tablets, game 

consoles, and a variety of other mechanisms. You can’t 

just assume that people will find the digital version of 

your content—you must lead them to it.” 

For those who are interested in taking the plunge, 

DeHart, recommends a “zero entry pool” strategy, 

which involves easing your way into digital rather than 

diving into the deep end right away. This is particularly 

important for smaller publishers that may not have the 

resources to fully engage in a digital strategy from the 

start. By starting small, you can fine-tune your efforts 

and increase your effectiveness over time.

 Source: http://moz.com/blog/content-strategy-for-a-multi-device-world
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A NEW VIDEO SERIES FROM CANON SOLUTIONS AMERICA

Watch this free webinar to learn more about digital 

publishing for cross-channel media consumption from 

Pellow and DeHart. You will also hear a firsthand 

account and case study from Carlos Bernal, Director of 

Marketing at Accu-Time Systems (a BlueToad customer). 

Accu-Time’s investment in the BlueToad publishing 

solution proved to be an affordable and efficient way to 

deliver information to readers, increase revenues, and 

deliver content through various media channels. 

VISIT POWERFULPRODUCTIONPRINT.COM 

Publishing has become more 
complex. Readers want content  
to be accessible wherever they  
are — in print, on mobile devices,  
and online. This webinar discusses 
how to reach more readers by 
leveraging print with repurposed 
interactive content delivered to a 
variety of digital platforms.

WATCH THE WEBINAR: 
DELIVERING CONTENT IN A MULTICHANNEL WORLD

Get Connected. 
Canon Solutions America is committed to connecting with its customers to build a 
results-driven future in digital production printing technology. That connection 
extends to the end user through each unique application developed by print  
service providers.

See this connection in action as customers share experiences of their relationship 
with Canon Solutions America in a new video series. Click here to view the videos.



 
ABOUT CANON SOLUTIONS AMERICA, INC.
Canon Solutions America provides industry leading enterprise, production, and large format 
printing solutions, supported by exceptional professional service offerings. With the technology 
offerings of the Canon and Océ brands, Canon Solutions America helps companies of all sizes 
improve sustainability, increase efficiency, and control costs through high volume, continuous 
feed, digital and traditional printing, and document management solutions. A wholly owned 
subsidiary of Canon U.S.A., Inc., Canon Solutions America is headquartered in Melville, N.Y. and  
has sales and service locations across the U.S. For more information on Canon Solutions America, 
please visit csa.canon.com.

 
PRODUCTION PRINT RESOURCE CENTER

Canon Solutions America helps you stay  
on the leading edge of our quickly changing 
 industry with free access to our robust 
Production Print Resource Center including:

• Customer videos • Webinars 
• Case studies • Press demos 
• White papers • Articles

VISIT PPS.CSA.CANON.COM

1-877-623-4969  
   us.oceinfo@csa.canon.com

QUESTIONS? 

INKJET CAPABILITIES
IN A SLIMMER DESIGN

877-623-4969  CSA.CANON.COM

 BEYOND A SMALL FOOTPRINT

FIND BIG IDEAS
Experience outstanding quality, productivity, and reliability in your high-speed inkjet 
printing, now with a streamlined design. Building on the proven technologies of the Océ 
ColorStream® 3000 series, the Océ ColorStream 3000 Z series is a high-volume inkjet 
press that uses approximately 30 percent less floor space than its predecessor. Plus, with 
the Z-factor — the fully integrated Océ z-fold power stacker — the Z series can handle an 
unprecedented range of demands.  

LEARN MORE. VIEW THE OCÉ COLORSTREAM 3000 Z OVERVIEW 
PRESS DEMO AT: PPS.CSA.CANON.COM/BIGIDEAS

Canon is a registered trademark of Canon Inc. in the United States and elsewhere. Océ and Océ ColorStream are registered trademarks of Océ-Technologies B.V. in the United States and elsewhere. All other 
referenced product names and marks are trademarks of their respective owners and are hereby acknowledged. © 2016 Canon Solutions America, Inc. All rights reserved. 


