
DIGITAL PRINTING INSIDER   |   APRIL 2017   |   FOR TRANSACTIONAL, DIRECT MAIL, AND IN-PLANT PRINTERS

QUESTIONS?   CALL US: 1-877-623-4969     EMAIL US: US.OCEINFO@CSA.CANON.COM 

Getting in the inkjet game may seem daunting, but 

the reality is that inkjet technology has arrived. 

Savvy businesses are already reaping the benefits 

of early adoption. These companies are effectively 

growing their inkjet businesses by delivering relevant 

applications against a number of parameters, including 

cost, productivity, and print requirements. As with any 

technology, success in the inkjet market begins with an 

understanding that it’s not the technology itself that 

makes the difference—it’s the solution that you build 

around it. This is precisely what’s so exciting about  

inkjet technology… it opens a number of new 

opportunities for print. 

In the Canon Solutions America sponsored webinar 

entitled Targeting the Right Markets for Inkjet Growth 

presented by Printing Impressions and Book Business 

TARGETING THE RIGHT MARKETS FOR INKJET GROWTH

EXPLORE TIPS AND TRENDS ON INKJET SUCCESS

magazines, Barb Pellow, Group Director of InfoTrends/

Keypoint Intelligence, stated, “the big thing about inkjet 

is that you need to have the right fit for the application. 

Inkjet printing is uniquely designed for those applications 

that require high volumes as well as high speeds. 

With compelling cost-per-page metrics, high-speed 

continuous-feed inkjet systems enable true business 

model transformation in terms of customer operations, 

targeting and personalization, and profitability.” These 

factors can have huge business implications beyond the 

“Inkjet printing is uniquely designed for 
those applications that require high 
volumes as well as high speeds.”

Hear from five Canon Solutions America 
customers who transformed their businesses with 
the Océ VarioPrint® i300 color sheetfed inkjet 
press. As they experience unmatched quality, 
reliability, and productivity, these printers agree: 
“We want to be on the forefront of technology 
with Canon Solutions America.”

WATCH THE VIDEO: 
OCÉ VARIOPRINT i300 INKJET PRESS 
CUSTOMER COMPILATION VIDEO

Find out how one direct mailer adopted inkjet 
technology to overcome growing inventory 
and time-to-market challenges. By bringing 
previously outsourced work in-house they 
reaped unexpected benefits, including 
increased morale, a solidified company culture, 
and a new sense of employee pride.

READ THE CASE STUDY: 
THE MAILWORKS: GAINING A SENSE  
OF PRIDE FROM INKJET TECHNOLOGY
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TARGETING THE RIGHT MARKETS FOR INKJET GROWTH  (CONTINUED)

typical cost cross-over curves and are driving growth for 

businesses that have already made the decision to invest 

in color inkjet.

High-speed inkjet printing enables much greater 

flexibility, creating an automated process that produces 

timely, accurate, and personalized documents to meet 

today’s market requirements. Pellow continues, “The 

real focus is on the applications. Three categories 

dominate today’s production color inkjet printing 

market — transaction, promotional, and publishing. 

Within those categories, two or three key applications 

are dominant. For transaction, it’s bills, statements, 

and TransPromo. For promotional, it’s direct mail and 

catalogs. And for publishing, it’s books and magazines.”

 

TOP TEN FASTEST-GROWING APPLICATIONS BY ABSOLUTE PAGE GROWTH

Source: U.S. Digital Production Printing Application Forecast, InfoTrends 2015
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to offset, but now we say that it’s an opportunity for 

higher returns. Inkjet adds value, and in our shop it is 

ten times faster at a tenth of the cost of consumables.” 

Meanwhile, Jeremy Hess explains how the advancements 

in inkjet printing quality impacted the decision to invest 

at Gasch Printing. He elaborates, “Making the transition 

to inkjet was a big jump for us. In the past, the quality 

did not meet our standards and we would never make 

an investment if it meant taking a step back in terms 

of quality. Now, all of that has changed and the quality 

meets our expectations.” Finally, Jake Bruhnding offers 

insights on substrates and describes how improved 

quality really motivated his salespeople. He explains, 

“Substrates were really important when we made the 

decision to invest in inkjet. Paper is the fifth color in 

the inkjet world. At Impact, color inkjet generates new 

opportunities for TransPromo. Shortly after we installed 

our inkjet technologies, our sales teams developed a  

new passion for selling! They are identifying new  

revenue opportunities, selling more to existing clients, 

and have a more compelling story when selling to 

prospective customers.” 

This in-depth webinar provides a deep dive on today’s 

market opportunities, the value proposition for 

inkjet, investment decisions that must be made when 

considering inkjet technologies, how the addition of 

inkjet can change a business’ capabilities, and the 

challenges that still remain. If you’ve recently invested  

in inkjet or are considering doing so in the future, you 

won’t want to miss this webinar replay. 

TARGETING THE RIGHT MARKETS FOR INKJET GROWTH  (CONTINUED)

Success in the inkjet market 
begins with understanding that 
it’s not the technology itself that 
makes the difference—it’s the 
solution that you build around it. 
Learn how others are effectively 
addressing the needs of targeted 
customers using inkjet to grow 
their business. 
 
WATCH THE WEBINAR:  
TARGETING THE RIGHT MARKETS FOR INKJET GROWTH 

During this webinar, Pellow was joined by a panel of 

Canon Solutions America customers from each of these 

categories, including:

•  Robert Radzis, Chief Customer Officer of SG360°

•  Jeremy Hess, Director of Sales and Marketing for the 

Business Development Group at Gasch Printing

•  Jake Bruhnding, Director of Business Development at 

Impact Proven Solutions

Pellow presented the latest research and trends for 

each segment, providing a compelling reason to consider 

inkjet technology for business growth. Then, each of the 

three customer speakers provided insights on how inkjet 

is creating new revenues with existing clients, opening 

up new sales opportunities and more jobs, and bringing 

in more money and higher profits. Furthermore, each 

panelist exploited previous challenges faced by inkjet 

and how their companies made the decision to invest in 

Canon Solutions America inkjet technologies. 

Listen in to hear valuable industry insight from the 

panel. Specifically, Robert Radzis discusses the 

importance of leveraging inkjet for new opportunities 

and understanding the real value proposition of the 

technology. He notes, “There is a difference between 

inkjet and other technologies (for example, toner or 

offset). In the past, inkjet was the lower cost alternative 

http://pps.csa.canon.com/resources/targeting-the-right-markets-for-inkjet-growth-webinar?button_redirect=APP%20Marketing%20Collateral-REG&event_label=APP%20Marketing%20Collateral-REG


More than an inkjet user group, thINK is a collaborative and connected group of digital production print professionals who 
are at the forefront of inkjet technology. They come together to discuss the rapidly growing inkjet curve, discover new 
ways to capitalize on new inkjet applications, and share their experiences as pioneers in this new age of digital print. 

Find all of your favorite resources and be part of the Customer Community at thINK Forum. Look for these essential 
market and business development tools at thINKForum.com:

 
Click here to learn more about the thINK Forum now and check out all of the resources, information, and events this  
engaging community has to offer! Follow thINK Forum on Twitter @thINK_Forum. 

• Marketing templates
• Webinars

• Training tools
• Industry guides

• thINK blog
• And much more!

Be Part of the Community THINKFORUM.COM

Canon is a registered trademark of Canon Inc. in the United States and elsewhere. Océ and Océ VarioPrint are registered trademarks of Océ-Technologies B.V. in the United States and elsewhere. 
All other referenced product names and marks are trademarks of their respective owners and are hereby acknowledged. © 2017 Canon Solutions America, Inc. All rights reserved.

ABOUT CANON SOLUTIONS AMERICA, INC.
Canon Solutions America provides industry leading enterprise, production, and large format printing solutions, supported by exceptional 

professional service offerings. With the technology offerings of the Canon and Océ brands, Canon Solutions America helps companies of all 
sizes improve sustainability, increase efficiency, and control costs through high volume, continuous feed, digital and traditional printing, and 
document management solutions. A wholly owned subsidiary of Canon U.S.A., Inc., Canon Solutions America is headquartered in Melville, N.Y. 

and has sales and service locations across the U.S. For more information on Canon Solutions America, please visit csa.canon.com.

PRODUCTION PRINT RESOURCE CENTER 
Canon Solutions America helps you stay on the leading edge of our  
quickly changing  industry with free access to our robust Production Print 
Resource Center including:

• Customer videos • Webinars • Case studies
• Press demos • White papers • Articles

VISIT PPS.CSA.CANON.COM

1-877-623-4969  
   us.oceinfo@csa.canon.com

QUESTIONS? 

thINK FORUM 
thINK is an independent community of Canon Solutions America  
production print customers, solution partners, and print industry  
experts. Visit the thINK Forum for resources like:   

• Marketing templates • Training tools • thINK blog
• Webinars • Industry guides • And much more!

LEARN MORE AT THINKFORUM.COM
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