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TOP TRENDS: WHAT PUBLISHERS SHOULD EXPECT IN 2017

When book industry experts discuss trends for the book
market, it becomes clear that printed books remain alive
and well. Authors, publishers, and book manufacturers are
certainly experimenting with new forms of storytelling

as we move into 2017, but print is still a cornerstone of
reading distribution. Although e-books continue to evolve,
many consumers consider printed books more pleasant
to read. This year, the conversation isn't about e-books
anymore —the most talked-about trend among publishers
and industry experts is the shift toward digital printing
and the focus on the supply chain. The most recent Canon
Solutions America sponsored webinar “Top Trends: What
Publishers Should Expect in 2017" presented by Printing
Impressions and Book Business magazines takes a deep
dive into the numerous trends that publishers will see in
the year ahead.

LEARN MORE. VISIT POWERFULPRODUCTIONPRINT.COM

Discover what industry experts are
forecasting for the future of publishing.
Which new and emerging technologies
will have the greatest impact? What's

next in storytelling? Will printed books
experience arevival? Learn about key
trends influencing the publishing
industry in 2017.

WATCH THE WEBINAR:

The most talked-about trend among
publishers and industry experts is the
shift toward digital printing.

According to Barb Pellow, Group Director at InfoTrends
(a division of Keypoint Intelligence) and the moderator of
this webinar, “Americans are still reading books. In fact,
according to Pew Research, 73% of Americans have read
abook in the past year and 65% of them read a printed
book. Print remains alive and well, but there can be no
denying that it is changing. More and more books are
being produced digitally with inkjet printing technologies,
yielding a greater number of color books and more
efficient supply chain management.”

Emerging technology has disrupted the
modern book market. Today's book printers
and publishers must evolve with the ever-
changing trends in reader preferences while
maintaining the flexibility to meet a wider
range of needs. Production inkjet printing
offers incredible capabilities to satisfy

the newest printing demands.

WATCH THE VIDEO:
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According to research from InfoTrends, printed book
pages are quickly migrating from traditional to digital
(on-demand) printing methods. Tracking the volume of
print, InfoTrends forecasts that more than 50 billion
pages of book printing will be produced on digital printing
devices by 2020, most notably from inkjet printing
technology. Pellow continues, “Inkjet technology opens
up the opportunity for even more color books. Within the
book market, color page volume is expected to increase
at a compound annual growth rate (CAGR) of 8.6%."

Joining Pellow in this webinar replay is a panel of industry
leaders, including:

* Angela Bole, CEO of the Independent Book Publishers
Association

* Brian O'Leary, Executive Director at The Book Industry
Study Group

* Jim Fetherston, CEO of Worzalla Publishing and a
member of the Book Manufacturers Institute (BMI)
Board of Directors

More than 50 billion pages of book printing
will be produced on digital printing devices
by 2020.

(CONTINUED)

During the session, the panel echoes the case for print
on-demand books, an efficient supply chain, and a number
of other fascinating trends that are impacting authors,
printers, and publishers in the book market.

Following Pellow's introduction, Angela Bole discusses the
benefits that digital printing offers for today’s independent
book publishers. Thanks to digital printing technology and
professional standards for production (as well as content
creation and promotion), independent authors and small/
medium-sized publishers can now produce titles that are

on par with those of larger publishers. During this webinar,
Bole boils down the future of book publishing into three

top trends, namely shifting business models, content,

and formats.

Next, Brian O'Leary expands on these trends from the BISG
standpoint—geared toward its intention to solve problems
through the publishing supply chain. Specifically, O'Leary
covers the following trends for the year:

» The efficiency, effectiveness, and stability of the supply
chain for physical books

* The impact of the IDPF/w3c combination on the
publishing standard for digital books (EPUB)

» Managing publishing workflows to support the creation
of print and digital formats

* Developing rights management use cases and mapping
them against vendors' capabilities
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Finally, Jim Fetherston circles back to how digital printing
technology is transforming the way that many publishers
are doing business today. He uncovers four trends that
he is seeing in the book market through the eyes of a
publishing business owner and a member of BMI,
including how the publisher’s role continues to evolve,
the technology train, the changing retail landscape,

and the rise of the production supply chain.

This webinar provides a clear picture of the
transformation that is occurring in the book market,
implications for the growth of digital printing, the
importance of inventory management, and how the role of
the publishers will continue to evolve in 2017 and beyond.

VISIT POWERFULPRODUCTIONPRINT.COM

Discover what industry experts

are forecasting for the future of
publishing. Which new and emerging
technologies will have the greatest

impact? What's next in storytelling?

Will printed books experience a

revival? Learn about key trends
influencing the publishing industry in 2017.

WATCH THE WEBINAR:




Be Part of the Community

* Marketing templates

WelcomeitoithINK Forum

More than an inkjet user group, thINK is a collaborative and connected group of digital production print professionals who
are at the forefront of inkjet technology. They come together to discuss the rapidly growing inkjet curve, discover new
ways to capitalize on new inkjet applications, and share their experiences as pioneers in this new age of digital print.

Find all of your favorite resources and be part of the Customer Community at thINK Forum. Look for these essential
market and business development tools at thINKForum.com:

 Training tools
» Webinars * Industry guides

Click here to learn more about the thINK Forum now and check out all of the resources, information, and events this
engaging community has to offer! Follow thINK Forum on Twitter @thINK_Forum.

thINK.

THINKFORUM.COM

* thINK blog
¢ And much more!

ABOUT CANON SOLUTIONS AMERICA, INC.

Canon Solutions America provides industry leading enterprise, production, and large format printing solutions, supported by exceptional
professional service offerings. With the technology offerings of the Canon and Océ brands, Canon Solutions America helps companies of all
sizes improve sustainability, increase efficiency, and control costs through high volume, continuous feed, digital and traditional printing, and
document management solutions. A wholly owned subsidiary of Canon U.S.A., Inc., Canon Solutions America is headquartered in Melville, N.Y.

and has sales and service locations across the U.S. For more information on Canon Solutions America, please visit csa.canon.com.

PRODUCTION PRINT RESOURCE CENTER

Canon Solutions America helps you stay on the leading edge of our
quickly changing industry with free access to our robust Production Print
Resource Center including:

* Customer videos * Webinars « Case studies
* Press demos « White papers * Articles
VISIT PPS.CSA.CANON.COM

Canon

CANON SOLUTIONS AMERICA

QUESTIONS?
1-877-623-4969
us.oceinfo@csa.canon.com

thINK FORUM

thINK is an independent community of Canon Solutions America
production print customers, solution partners, and print industry
experts. Visit the thINK Forum for resources like:

* Marketing templates * Training tools * thINK blog
* Webinars « Industry guides » And much more!

LEARN MORE AT THINKFORUM.COM
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